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LANGUAGE EXPORT CENTRE 
Immersion 
Training 
Australia possesses an extensive network of institutions with language 
skills and business skills. Institutions within that network could be used 
to meet the needs of local businesses, and to build connections with those 
businesses. 
It is important that standards of language proficiency and knowledge of 
export marking management be set and tested and World University can 
do it. 
development of new curriculum; 
drawing on the experience of many institutions 1n 
running intensive language courses; 
development of business coursework 1n export 
management courses; and 
linking the above into language for export purposes. 
Roles of an Export Language Centre: 
0 export consultancy and advice; 
0 help with documentation; 
0 foreign language training; 
0 translation and interpreting; 
0 country briefings; 
0 business etiquette, 
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Mother-tongue Speakers 
(million) 
Chinese (1,000) 
English (350) 
Spanish (250) 
Hindi (200) 
Arabic (150) 
Bengali (150) 
Russian (150) 
Portuguese (135) 
Japanese (120) 
German (100) 
French (70) 
Panjabi (70) 
Javanese (65) 
Bihari (65) 
Italian ( 60) 
Korean (60) 
Telugu (55) 
Tamil (55) 
Marathi (50) 
Vietnamese (50) 
A language of market contact is a language that: 
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English (1,400) 
Chinese (1,000) 
Hindi (700) 
Spanish (280) 
Russian (270) 
French (220) 
Arabic ( 170) 
Portuguese (160) 
Malay (160) 
Bengali (150) 
Japanese (120) 
German (100) 
Urdu (85) 
Italian (60) 
Korean (60) 
Vietnamese (60) 
Persian (55) 
Tagalog(50) 
Thai (50) 
Turkish (50) 
1. is used by an external supplier for communication with a market 
representative (e.g., agent, distributor, customer, local office, etc.); 
2 . is not necessarily the native tongue of either party; 
3. may not be widely known in the market itself; 
4. may not be spoken or understood well by either party; 
5. serves as the principal firsthand medium of information about the market 
(i.e., if the external party does not know the language of the market),· and 
6. may be regarded as a limited means of control over market intermediaries". 
Major International Problem Areas for US Firms 
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Problem Area 
Communication 
Pricing 
Foreign government bureaucracy 
Fluctuating exchange rates 
U.S. tax laws 
Political uncertainty 
Inflation 
Availability of foreign data 
Funds transfer 
Insufficient support by U.S. government 
International documentation 
Recruiting of management personnel 
Banking service support 
Distribution channels 
Different product standards 
Unfamiliarity with foreign laws 
Availability of skilled workers 
Personnel preparation 
Public relations 
Foreign restrictions on equity participation 
Restrictions on dividend remission 
Differences in culture 
Obtaining funds 
Inventory management 
Union influence 
Capital budgeting 
Lack of transportation structure 
Differences in rate regulation 
Organizational structure 
Distribution coordination 
Warehousing 
Extortion 
U.S. import restrictions 
Mean 
3.52 
3.35 
3.13 
3.13 
3.09 
2.96 
2.87 
2.83 
2.74 
2.70 
2.65 
2.57 
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2.44 
2.39 
2.39 
2.35 
2.35 
2.30 
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2.00 
1.70 
1.39 
Important Elements in Japanese Business 
Item 
1. ESSENTIAL 
Japanese Language 
Japanese Social Practices 
Japanese Culture 
2. IMPORT ANT 
Japanese Economy 
Japanese Negotiating Style 
Organisation & Sociology of Japanese 
Business 
3. USEFUL 
Japanese Domestic Management Practice 
Japanese Distribution & Marketing Sys 
General Cross Cultural Training 
Japanese History 
Japanese Politics 
4. HELPFUL 
Culture Shock Briefing 
Japanese Accounting & Finance Systems 
Japanese Business Legal System 
International Economics & Politics 
Total Score Group Average 
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4.54 
4.46 
4.36 
4.30 
4.24 
4.20 
4.04 
3.96 
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3.56 
3.50 
3.44 
3.34 
AUSTRALIAN OCCUPATIONAL GROUPS: RANK 
ORDER OF DEMAND FOR NON-ENGLISH 
LANGUAGE EDUCATION 
Occupational Groups-
1 Teaching & Instruction 
2 General Management 
3 People & Welfare Professionals 
4 Sales & Marketing Management 
5 Financial Management 
6 All Other Technical Professions 
7 Creative Art, Writing & Design 
8 Retail, Hospitality & Tourism 
9 Supply & Distribution Management 
10 Engineering 
11 Administrative & Support Man. 
12 Banking & Broking 
13 Medical & Health Diagnosis 
14 Information & Computer Man. 
15 Insurance, Legal & Property Man. 
16 Science & Technology Man. 
17 Personnel & Industrial Management 
18 Building, Construction & Mining 
19 Production & Materials Man. 
20 Nursing 
21 Secretarial & Office Support 
22 Trainee Management 
SOME POTENTIAL PRODUCTS 
a. Short intensive language courses for businessmen 
to be held on your company premises. 
h A self-study course in a foreign language for 
business purposes using self-instructional 
materials. 
c. An audio-visual presentation of your product or 
service in a foreign language. 
d. An up to date bulletin on what foreign language for 
business purposes training facilities are available in 
the vicinity of your company. 
e. Employing a trainee business student with 
knowledge of a foreign language relevant to your 
company. 
f. Advice on meeting the language needs of your 
company. 
